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 For the second year in a row, Germany is the winner of the 
Nation Brands Index. What features and strengths of our brands are 
particularly valued abroad? It will come as no surprise to you that  
the quality of German goods and services is held in particularly high 
regard, as is their great demand on the export market. Cultural life in 
Germany also has a positive impact on our brands’ image. 

The cultural and creative industries, which combine the highest stand-
ards with creativity, play a crucial role in Germany’s positive image 
abroad. Their innovations do not come about in isolation, but rather 
result from collaboration. The cultural and creative industries thus 
have a greater need for international ties and creative exchange than 
almost any other sector.

A Word of Welcome

What connects design and 
foreign policy?
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In its cultural relations and education policy, the Federal Foreign 
O�ce strives to create opportunities for dialogue and inventive col-
laboration and to foster international exchange on a level playing 
�eld. In promoting the cultural and creative industries internationally, 
our aim is to help strengthen their creative potential as a driving force 
for transformation processes in society.

In order to raise the international pro�le of particularly innovative  
design segments, the Federal Foreign O�ce has continued supporting 
outstanding projects this year, such as the German exhibition at the 
Triennale in Milan. Using a multimedia troika of data, video and au-
dio, this exhibition focuses on the endangered environment and the 
Anthropocene, the main topic of the Triennale. Furthermore, at the 
InterFaces conference, the Federal Foreign O�ce launched a dialogue 
between academia, the arts, industry, design, fashion, music, technol-
ogy and civil society about the creative potential found at the points 
where these sectors overlap.

Design and foreign policy have a crucial element in common�– not 
only does innovative design help to ensure that objects and products 
can stand the test of time, it also facilitates work on the complex chal-
lenges currently facing society, such as climate change and migration. 
Sustainability, recycling and social usefulness are the catchwords 
here. With this in mind, I hope you will �nd this book inspiring read -
ing and discover fascinating things about the innovative strength and 
creativity of German design.

Heiko Maas 
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